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World Heart Day (WHD) plays a vital role in the 
World Heart Federation’s mission to connect and 
co-ordinate the diverse cardiovascular community. 
It is an opportunity to bring together the scientific 
cardiology societies, heart foundations, health 
professionals, patients and the general public, policy 
makers, governments and industry to advance our 
cause of heart health for everyone. 

Every year, we invite all World Heart Federation 
members and healthcare professionals around the 
world to celebrate WHD through events or activities 
that promote awareness of the prevention, treatment 
and control of cardiovascular disease (CVD). Your 
support, ability and enthusiasm to share information 
and engage and with other healthcare leaders in 
your professional and personal networks is a vital 
part of making WHD the world’s foremost  
awareness-raising platform for CVD. 

This toolkit includes helpful tips that we hope will serve 
as an inspiration to you, however you are supporting 
and celebrating WHD... from organizing an event and 
carrying out fundraising, to spreading the word on 
social media, holding a press conference and more. Let’s 
make WHD bigger and better than ever as together we 
strive for a world where each human being is entitled 
to cardiovascular health and well-being. Because every 
heartbeat matters.

Sincerely, 

Professor Karen Sliwa, WHF President

WELCOME TO WORLD 
HEART DAY 2019

This year on World Heart Day, our objective 
is to create a global community of Heart 
Heroes… inspiring people from all walks of 
life who are acting now to live longer, better, 
heart-healthy lives by making a promise. A 
promise that every single person can make 
and stick to. A promise that will help us 
achieve our overarching goal: heart health 
for everyone.

The World Heart Federation and its members believe in 
a world where heart health for everyone is a fundamental 
human right and a crucial element of global health justice. 

World Heart Day reaches every corner of the planet to 
help us spread essential awareness of what everyone can 
do ... for MY HEART, for YOUR HEART, for ALL OUR HEARTS. 
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BACKGROUND TO 
WORLD HEART DAY 
Founded in 2000, World Heart Day takes place on 29 
September every year and is the World Heart Federation‘s 
(WHF) and the world’s biggest platform for raising 
awareness about cardiovascular disease, including heart 
disease and stroke.

In May 2012, world leaders committed to reducing 
premature global mortality from non-communicable 
diseases (NCDs) by 25% by 2025. CVD is accountable for 
nearly half of all NCD deaths making it the world’s number 
one killer. 

WHD is a global campaign in which cardiologists 
and health practitioners, patients, family members, 

educational institutions, companies and governments 
all over the world, as well as individual citizens, can take 
part to organize activities aimed at promoting better 
cardiovascular health. Through this campaign, WHF unites 
people from all countries and backgrounds in the fight 
against the CVD burden and inspires international action 
to encourage heart-healthy living across the world.

WHD informs people around the globe that CVD, including 
heart disease and stroke, is the world’s leading cause of 
death claiming 17.9 million lives each year, and highlights 
the actions that individuals can take to prevent and control 
CVD. It aims to drive action to educate people to control 
risk factors such as tobacco use, unhealthy diet and 
physical inactivity.

This way at least 80% of premature 
deaths from heart disease and stroke 
could be avoided 

WHD is, therefore, the perfect platform 
for the CVD community to unite in the 
fight against CVD and reduce the global 
disease burden
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WORLD HEART FEDERATION 
AND WORLD HEART DAY

WHD plays an important role in WHF’s “Because every 
heartbeat matters” mission, which promotes an agenda 
of ensuring universal access to the prevention, control 
and management of cardiovascular illnesses for everyone, 
regardless of status or circumstance, with the objective of 
extending and improving quality of life.

because every 
heartbeat matters
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This year our campaign is focused on accomplishing six key goals:

TO BE ALL ENCOMPASSING TO BE EDUCATIONAL

TO BE ACTIONABLE TO BE INSPIRATIONAL

TO BE RELEVANT

TO BE SHARABLE

The campaign has always had a global focus with 
a strong emphasis on prevention and what people 
can do to improve their cardiovascular health. This 
year, whilst maintaining this focus, we want the 
role of the healthcare professional to be clearer 
and more present.

We will use WHD as a platform for debunking 
myths about CVD – the number one killer, but not 
the most understood.

We have developed a clear call to action that  
asks everyone, from individuals and families,  
to healthcare practitioners and policymakers,  
to promise to do their bit in improving their own 
heart health and that of others. To say no to 
smoking, to start eating healthier, to do more 
exercise. This year we are asking for a  
commitment from the heart ... for MY HEART,  
for YOUR HEART, for ALL OUR HEARTS.

As part of our campaign, we are producing a series 
of stories celebrating ‘Heart Heroes’ – people 
and teams who have gone above and beyond in 
their commitment to improving cardiac health 
and reducing CVD. They can be anyone from 
leading cardiologists and healthcare professionals, 
policymakers and patients, to family members, 
friends, fundraisers, colleagues and employers. 
Our aim is to build a global network of Heart 
Heroes influencers that would help us motivate 
others to action and advance our mission to raise 
awareness of heart health. 

World Heart Day is the biggest global awareness-
raising platform for heart health. Every year we 
challenge ourselves further to reach more and 
more people, encouraging everyone to look after 
their hearts and their loved ones. Across the 
world, thousands of individuals and organizations 
will hold all sorts of activities on and around 29 
September: from walks, runs and sporting events, 
to concerts, public talks, screenings, and social 
media campaigns. To support all these activities, 
WHF develops several Campaign Resources every 
year, which include posters, graphics, leaflets and 
digital banners in more than 35 languages.

The campaign includes numerous elements that 
encourage sharing, dialogue and engagement. The 
more we can share and engage the greater the 
chance we have of achieving our fundamental goal 
– making every heartbeat matter.

BACKGROUND TO 
WORLD HEART DAY 



BE A HEART HERO

MAKE A PROMISE
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‘MY HEART, YOUR HEART’ is about bringing people together 
and creating a sense of commitment around the common 
issues related to heart health. 

It is a concept that allows us to educate, inspire and  
motivate people to look after their hearts. It is personal,  
simple and encompassing. It’s about saying to ourselves, 
 the people we care for and individuals all around the world, 
“What can I do right now to look after my heart…  
and your heart?”

On World Heart Day, we will ask people to BE A HEART HERO by 
making a simple promise to someone they love or care about. 
A promise to eat more healthily, to be more active, to say no to 
smoking… Our aim is to educate, inspire and motivate people 
to keep their hearts healthy, while encouraging them to act as 
influencers themselves.

CVD is the world’s number one killer today. But it doesn’t need 
to be this way. By making just a few small changes to our lives, 
we can reduce our risk of heart disease and stroke, as well as 
improving our quality of life and setting a good example for the 
next generation.

This year’s theme is all about making a simple promise for your heart.

WORLD HEART DAY CAMPAIGN 2019
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This year, our campaign focuses on creating a global 
community of Heart Heroes… people from all walks of life 
who are acting now to live longer, better, heart-healthy lives 
by making a promise.

A promise to our families to cook and eat more healthily

A promise to our children to do more exercise and help 
them to be more active, to say no to smoking and help 
our loved ones to stop

A promise as a healthcare professional to help patients 
give up smoking and lower their cholesterol

A promise as a policymaker to support policies that 
promote healthy hearts

A promise as an employee to invest in heart-healthy 
workplaces

A simple promise… for MY HEART, for YOUR HEART,  
for ALL OUR HEARTS.

Our ambition is to urge everyone to devote part of their 
time to improving their own cardiovascular health, and to 
help to improve the cardiovascular health of others.

CALL TO ACTION
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THE CAMPAIGN VISUAL

MY HEART, YOUR HEART
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MY HEART,
YOUR HEART

“I’m committed to improving 
cardiovascular health and 

patient care around the world. 
What will you do?”

MY HEART, YOUR HEART
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MY HEART,
YOUR HEART

“I’m committed to raising
cardiovascular health awareness

among policymakers.
What will you do?” 

HEART HEROES

Happy team,
happy hearts.

Healthy hearts



We all have a role to play and by 
working together we can help 
people live longer, better, more 
heart-healthy lives

80% of premature deaths from CVD could be 
avoided if the four main risk factors – tobacco use, 
unhealthy diet, physical inactivity and harmful use 
of alcohol – are controlled.

The burden of CVD CAN be 
reduced. But we must all act now.

Individuals must take control of their own heart 
health by understanding their own and their 
families’ risk of CVD and acting to improve it. 
Governments and Ministries of Health must 
accurately understand the scale of the problem by 
investing in CVD surveillance and monitoring.

Good heart health is good for MY 
HEART, for YOUR HEART, for ALL 
OUR HEARTS

Small lifestyle changes can make a powerful 
difference to our heart health: 30 minutes of activity 
a day, giving up smoking and eating a healthy 
diet can help prevent heart disease and stroke. By 
sharing knowledge, we can inspire each other to 
become more heart healthy.

WHD is an inspiration to everyone 
to change their behaviour and 
improve their heart health

Let’s spread the word about how we can combat 
premature mortality caused by CVD, the world’s 
number one killer.
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This year we will use WHD to 
communicate four key messages:

CAMPAIGN  
KEY MESSAGES

By asking everyone to be a Heart Hero for World Heart Day, we spread our message further and motivate others 
to take small actions for their heart health. From professionals involved in cutting-edge cardiology research and 
heart healthcare, to everyday people looking after their and their loved ones’ hearts… we can all be Heart Heroes 
by making a simple promise. 



11

There are many risk factors associated 
with heart disease and stroke. Some 
risk factors cannot be modified, such as 
persons’ age, ethnicity and family history, 
while other risk factors, like high blood 
pressure, can be modified with altered 
behavior and/or treatment. 

You will not necessarily develop 
cardiovascular disease if you possess one 
or more risk factors. However, in order 
to keep your heart healthy and diminish 
the chance of developing heart disease, 
you should reduce and control these 
modifiable cardiovascular risk factors 
by taking small actions such as eating a 
balanced diet, undertake regular exercise 
and quit smoking.

CVD RISK FACTORS

Modifiable risk factors:

• Physical inactivity

• Unhealthy diet

• Raised blood pressure

• Tobacco use

• Cholesterol

• Obesity and being overweight

Non-modifiable risk factors:

• Family history

• Diabetes

Other common non-modifiable 
risk factors include:

• Age: Older people are a greater risk of 
developing cardiovascular disease – risk of stroke 
doubles every decade after age 55.

• Gender: Men have a greater risk of heart attack 
than women do. However, women tend to 
develop cardiovascular disease at an older age 
than men after the menopause. 

• Ethnicity: Your ethnic origin plays a role. 
People with South Asian, African or Asian 
descent have a higher risk of developing CVD.

• Socioeconomic status: Individuals of a low 
socioeconomic status, no matter where in the 
globe, are more likely to suffer from CVD. A 
chronically stressful life, social isolation, anxiety 
and depression also contribute to heart  
disease risk.
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CAMPAIGN RESOURCES

World Heart Day aims to coordinate global, national and 
local efforts in the fight against CVD, including heart 
disease and stroke. For this purpose, a series of Resources 
has been developed by WHF to support any individual or 
organization that wants to join the campaign.

Our Campaign Resources are available in multiple 
languages and can be adapted to each community 
following the specific needs of their audiences. We 
encourage our members to download and share these 
materials within their own networks by uploading them 
to their websites and social media channels, as well as 

printing and distribute them during their World Heart Day 
activities. We fully appreciate all your efforts in spreading 
the word about cardiovascular disease and motivating 
others to join this powerful cause. 

Please note that, as one of our Members, you have our 
permission to include the logos of your organization 
in the World Heart Day materials. However, you should 
not remove the logo of the World Heart Federation nor 
the logos of our global sponsors -Manulife, Pfizer and 
Boehringer Ingelheim-, as without them WHD would not 
have been possible this year.

The WHD Resources (including the World Heart Day logo) 
cannot be associated to companies/institutions with 
activities, products/services that could have a negative 
impact on the individual and/or public health such as 
tobacco companies, alcohol distilleries or companies 
involved in the weapons industry.

The World Heart Day Resources and World Heart Day itself 
cannot be used in connection with the sale of products or 
for the promotion of a company, that means, they only be 

used in association with World Heart Day initiatives. They 
cannot be adapted by third parties and must be used as 
provided. If you wish to translate the Resources, please 
contact mail to: worldheartday@worldheart.org

Companies who are not global or local WHD sponsors are 
encouraged to make a donation for the use of the  
key image.

Guidelines on using the WHD Resources:

worldheartday.org/materials
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HOW TO USE THE RESOURCES

Campaign Toolkits

Campaign posters

Promise poster

Logos

These toolkits (available 
in English only) aim to 
help you use the WHD 
Resources correctly, as 
well as offer guidance 
on developing your own 
strategies. 
For specific queries 
please contact  
worldheartday@
worldheart.org

The campaign banners and posters are available 
in a number of languages at worldheartday.org 
Download and adapt them to your needs. 

This poster is the perfect frame to make your promise 
a real statement. Go to worldheartday.org/create-a-
poster to customise and encourage you to upload a 
picture doing the heart symbol: <♥>. A simple gesture 
that embodies our belief that every heartbeat matters 
and illustrates our purpose of protecting the heart.

WHD logos are available and ready to be used.

Leaflet

The leaflet is a great awareness piece. You can print 
and share it as much as you want.

Campaign elements

Join us on celebrating 
everyday heroes of 
the heart around 
the world. Share 
their stories on your 
websites and networks 
and inspire people to 
be heart healthy! 

worldheartday.org/materials

CAMPAIGN RESOURCES

HEART HEROES

Happy team,
happy hearts.

Healthy hearts

MY HEART, YOUR HEART
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MY HEART,
YOUR HEART

“I’m committed to improving 
cardiovascular health and 

patient care around the world. 
What will you do?”

MY HEART, YOUR HEART
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MY HEART,
YOUR HEART

“I’m committed to raising
cardiovascular health awareness

among policymakers.
What will you do?” 

29 SEPTEMBER 2019

in partnership with

MEMBERS’ & 
HEALTHCARE 

PROFESSIONALS’ 
TOOLKIT 2019

MY HEART, YOUR HEART

29 SEPTEMBER
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Heart Hero posters Online customizable posters

The Heart Hero posters 
feature heart health 
ambassadors nominated 
by you. People from all 
walks of life who have 
shown commitment, 
courage, empathy 
and care in relation to 
heart health. Everyday 
heroes of the heart. They 
could be anyone from 
health practitioners and 
patients to friends and 
family members. We encourage you to look for Heart 
Heroes within your own networks and inspire other 
members and colleagues to nominate their own. This 
is an excellent opportunity for us to build a network 
of inspirational Heart Heroes from across the world... 
ambassadors for World Heart Day and heart health. 

From a public relations approach, Heart Heroes are 
also an attractive element to mass media and can help 
you obtain bigger press coverage for your World Heart 
Day activities. They can also act as a spokeperson on 
behalf of your organization. 

The World Heart Day campaign is very easy to 
customize and it’s even easier with our online 
posters. There is Promise poster for you to make your 
commitment, a Heart Hero poster for individuals,  
a Heart Heroes poster for teams and a Professional 
poster for cardiologists and health professionals.  
Go to the website, choose the one that suits you best, 
download and share it with your networks! This is a 
wonderful opportunity to make the campaign relevant 
to your own communities. 

Facebook cover

Save the date banner

Instagram stickers

Download our Facebook Cover and display it on your 
social media profiles.

Download our Twitter Header and display it on your 
social media profiles.

29 September is a date everyone should link with 
World Heart Day. Download our digital banner and 
make sure your friends and colleagues save the date!

Use our Instagram stickers to personalize your Heart 
Hero pictures. It’s very simple! Take a Instagram Story, 
click on ‘GIF’, type ‘World Heart Day’ in the search box 
and select the one you like the most!

Twitter header

HEART HEROES

Happy team,
happy hearts.

Healthy hearts
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English, French, Spanish, Chinese, Arabic, Russian… Our Campaign Resources are available in 
multiple languages. Download them at worldheartday.org/materials

TRANSLATED CAMPAIGN RESOURCES 

MY HEART, YOUR HEART
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MY HEART,

YOUR HEART

“I’m committed to improving 

cardiovascular 
health an

d 

patient ca
re around the w

orld. 

What will you do?”

CAMPAIGN RESOURCES
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SUPPORT WHD ON SOCIAL MEDIA
HOW TO GET INVOLVED?

USE OUR WIDGET TO MAKE A PROMISE 
ON INSTAGRAM
We have developed a widget to make it easier for you 
to share your promise with the world. Upload your own 
image, personalize it with the WHD symbol and post  
it on your own social media channels.  
Go to: worldheartday.org/create-a-poster

Follow these instructions:

1/ Take a picture doing the heart symbol. 

2/  Make a promise for your heart health to someone 
you care about. For example – to exercise more, eat 
healthier and/or stop smoking!

3/  Add the official hashtags #worldheartday + 
#iamahearthero to your post. 

4/ Post the picture on your social media channels. 

5/  Visit worldheartday.org to see your post on our  
social wall. 

Your imagination is the limit. Add your personal touch 
and ask your friends, family, co-workers to join you on 
celebrating World Heart Day.

Many people celebrate World Heart Day around the globe, from organizations and partners to individuals, companies and 
stakeholders. As a global campaign, we would like our word to be heard by everyone, and social media plays a significant 
role in communicating WHD, WHF and our Members’ messages to a wide-ranging audience.

General tips on using social media

We invite you to follow our social media channels to stay 
up to date with World Heart Day. Don’t forget to tag WHF’s 
profile and include the hashtag #WorldHeartDay when 
you post about the campaign. We also encourage you to 
promote your events in anticipation: either by posting them 
on social media or by creating a specific Facebook event.  
For more information on how to boost your social media 
post, please download the Social Media Toolkit from  
our website.

facebook.com/worldheartday

twitter.com/worldheartfed

instagram.com/worldheartday

WORLD HEART DAY OFFICIAL HASHTAG

HOW TO GET INVOLVED?

#worldheartday      
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ORGANIZE AN EVENT OR ACTIVITY

Across the world, thousands of people and organizations will be 
holding all sorts of activities on and around 29 September: from walks, 
runs and sporting events, to concerts, public talks, screenings and 
social media campaigns.

  Your target audience 
 
Before you begin to plan your WHD activities, make sure 
you know your target audience. This could be:

• Health practitioners

• Partner organizations

• Members of the government

• Journalists and media

• Educators

• Employers and employees

• General public

Inviting local celebrities or government officials to your 
events will ensure visibility to your campaign. Once you 
have drawn up a list of potential VIPs, you can approach 
them with an official letter of invitation. We also invite you 
to take advantage of the networks that your colleagues 
and partners organizations may already have. 

Promote your event among your target audience using 
advertisements, newsletters, your website, social networks 
or even community meetings.

HOW TO GET INVOLVED?

Tips on planning WHD events:
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  Key steps and decisions

  Some ideas for events and activities

Be creative

Know your limits

Plan in advance

Organize your team

Determine your objectives

Choose your venue and date

Innovative new concepts attract people and easily 
capture the attention of the media. Put your team 
together and take time to brainstorm ideas for  
your event.

Be ambitious but realistic at the same time! Evaluate 
your capabilities and resources before committing to 
organize an event on a large scale.

Give yourself enough time to plan and coordinate. 
Know exactly who the target of your event is and put 
together your budget. Identify and engage event 
partners and sponsors that could provide you with 
assistance.

Assign responsibilities to your team members and 
make sure everyone knows the key aspects that 
must be attended to. Consider developing an event 
calendar so everything runs smoothly.

Make sure to be clear about what you want to 
achieve before you begin planning. Goals must be well 
defined and clearly stated for everyone on the team.

Make a venue shortlist and consider their location, 
cost, capacity, services, security measures. Choose the 
one that will suit your purposes best! 

• Organize a workshop in your hospital/association to 
promote a heart-healthy lifestyle

• Organize sports competitions and include challenges 
to encourage participation

• Organize CPR events in schools to educate young 
people about how to respond to a cardiac event

• Illuminate an iconic landmark in red in your city  
(see page 18)

• Design a digital campaign with the aim of raising 
awareness among the population with shareable 
prevention messages

• Develop a social media campaign to connect with your 
target audience

• Organize an expert meeting to discuss ad share 
innovations on evaluation and treatment of  
heart failure

• Celebrate WHD at your local hospital and encourage 
patients and families to share their CVD experiences 

• Organize a fundraising event (see page 20)
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Four years ago we started asking buildings and landmarks 
around the world to light up red to help promote our 
campaign and raise awareness of the world’s number 
one killer… cardiovascular disease. Last year, more 
illuminations took place than ever before, from the Jet 
d’Eau in Switzerland and the Sky Tower in New Zealand, 
 to Niagara Falls in Canada and the Pyramids in Egypt.

In 2019, we are spreading the word about the 
consequences of CVDs by reaching even more iconic 
landmarks around the globe. The Adelaide Oval in 
Australia, the Calgary Tower in Canada and the Tower 
of Hercules in Spain have already signed up for this 
important cause one year more.

If there is a landmark in your city or country that you 
would like to help illuminate for World Heart Day, please 
contact us at worldheartday@worldheart.org. We also 
encourage you to take initiative and contact the buildings 
yourself. Join us, spread the word and help us to light up 
the world red on 29 September!

LIGHTING UP THE WORLD RED

HOW TO GET INVOLVED?
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worldheartday.org/worldwide-activities

Share your plans with us by adding your activity or event to 
our spinning globe at worldheartday.org

ADD YOUR EVENTS TO THE 
WORLDWIDE ACTIVITIES MAP

HOW TO GET INVOLVED?
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World Heart Day is the perfect opportunity to raise funds for your organization. Here are some ideas to inspire you:

HOW TO USE WHD AS A 
PLATFORM FOR FUNDRAISING

A quick and relatively simple way 
of raising funds is to organize an 
event with food-trucks staffed by 
volunteers or members, including 
healthy snacks and delicious 
dishes from different countries. 

Organize a walking challenge and 
ask for a small donation from 
every person taking part.

Contact a local personality and 
organize a charity ‘meet and 
greet’, where participants make a 
donation and get to have a drink 
with their idol.

Ask your favorite restaurant to 
participate by preparing a special 
health menu and donating a 
percentage of their sales to your 
organization.

Contact a local art school and 
organize a charity auction to raise 
funds and celebrate emerging 
talent.

The concept of online 
crowdfunding has been gaining 
momentum over the years. 
Choose your cause to help 
cardiovascular patients and 
simply set the target amount, 
with a strong emphasis on social 
networks to mobilize people and 
rack up the donations.

Organize a dinner catered by a 
well-known restaurant and set a 
per-head donation price. You can 
include musical performances to 
liven up the evening and make it 
more attractive for attendees.

Organize a pop-up shop with 
objects donated by local shops 
and sell them at popular prices to 
raise money for the cause.

With the help of a well-known 
designer, create innovative 
merchandise with the WHD logo 
to sell at your event or online. 
Badges, tote-bags, t-shirts, 
stickers… this way, donors take 
home a little piece of WHD.

One of the greatest ways to raise money is to bring other Members together for an event and charge a reduced fee 
to be donated to your charity. Movie marathons, concerts, a pop-up exhibition, micro theater, heart-healthy cooking 
workshops… the options are endless. Also include a row zero option for people who want to help but can’t attend.
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WHD is an opportunity to raise awareness about CVD and 
heart health, and local and national press are a key part of this.  

Your organization may already have relationships with 
influential/important journalists and you should use these 
to increase coverage and visibility of your WHD activities. 
We also encourage you to develop your own outreach 
programmes for the media in your country, and to adapt 
the official WHD press release or issue your own press 
release about WHD for local media.

TIPS ON HOW TO PROMOTE WHD 
TO MEDIA 

HELP SPREAD THE WORD

WHD is an opportunity to raise 
awareness about CVD and heart health, 
and local and national press are a key 
part of this. If your organization have 
already connections with influential 
journalists, you should use these 
to increase the visibility of your 
WHD activities. We also encourage 
you to develop your own outreach 
programmes for the media in your 
country, and to adapt the official WHD 
press release or issue your own press 
release about WHD for local media. 
Create a compelling message for your 
media communications. Ideally you will 
be sharing some news, such as new 
findings, a new report or interesting 
research. Try to back up your message 
with CVD statistics about your area. 

Add statements from recognized 
speakers to provide a ‘hook’. Don’t forget 
to discuss your key messages with 
other colleagues to make sure you are 
aligned in terms of the your campaign 
goals. Real experiences coming from 
CVD patients will also help you enrich 
your message and help the general 
public understand the importance of 
developing a heart-healthy lifestyle. 

If your organization has nominated 
a Heart Hero, this is an excellent 
opportunity to get attention from mass 
media. Brief your Heart Hero with your 
campaign message and discuss how you 
could share their story with journalists. 
You may wish to interview your Heart 
Hero and produce a written version of 
their story/case study to share  
with media.

Once you have prepared your press 
release and supporting materials, 
distribute them to your press contacts. 
Make sure you know the impact of 
your message. Ideally, monitor your 
campaign to see its effects on both 
mainstream media and social networks.

After all your efforts, you would want to 
have a way of measuring  the success of 
your campaign.

Outline your 
storytelling

Prepare 3-4 key 
messages and choose 
a good spokesperson

Distribute your press 
material and monitor 
its impact
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INSPIRING STORIES 
EXAMPLES FROM PAST WORLD HEART DAY CAMPAIGNS

The Ecuadorian Society of Cardiology, as part of its 
primary prevention programme to reduce obesity and 
related diseases, conducted a mini-chef contest for 
4th grade children in two schools, teaching the skills 
to prepare heart-healthy meals. Approximately 1000 
children joined in.

The Dutch Heart Foundation organized numerous 
activities surrounding World Heart Day, including 
launching an online fundraising campaign for the 
fight against heart disease in women. The Foundation 
received 2,400 Facebook messages from women in 
the Netherlands, many of who dressed in red to show 
their support and made donations online. They also 
organized a lunch for influencers and lifestyle media and 
this resulted in a large amount of free advertising and 
interviews about the programme on Dutch television.

The Singapore Heart Foundation organized 
illuminations for six emblematic buildings and places 
in Singapore during a weekend to show support for 
WHD. The Helix Bridge, Singapore Flyer, Fullerton 
Hotel Singapore, Maybank Tower, Millenia Tower, 
Suntec Singapore Convention & Exhibition Center and 
Suntec City all lit up red.

The Chinese Society of Cardiology (CSC) worked 
with the China Cardiovascular Association (CCA) to 
promote WHD everywhere in China, reaching millions 
of people. Several representatives and public figures 
took part in a short film that was then shown in 
chest pain centers and hospitals, reaching a total of 
50,000,000 views. In addition, experts gave talks and 
lectures, and hospitals throughout the country offered 
free check-ups and educational activities for patients.
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INSPIRING STORIES

You can find more inspiring stories at worldheartday.org

The Heart & Stroke Foundation of Barbados held 
an open-house day during which they gave advice 
about giving up smoking and nutrition, held a dance 
session and offered blood pressure checks. The event 
was covered by the local media and also appeared in 
the Ministry of Health’s television series ‘Get Healthy’.

The Burjeel Hospital in Abu Dhabi, United Arab 
Emirates, celebrated WHD with free screenings and 
an educational session for patients. This included free 
body mass index, body composition analysis, blood 
pressure, cholesterol and blood sugar level checks, as 
well as nutritional counselling.

SHARE YOUR  
SUCCESS AND  
ENTER OUR AWARDS
This year we are celebrating the 
second edition of the World Heart 
Day Awards, which recognize the best 
Heart Hero stories and posters that 
have supported our mission to raise 
awareness about CVD. Check out our 
website in the coming weeks for more 
details on how to nominate  
your stories.
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The World Heart Federation has a non-negotiable policy 
on the types of companies and institutions that may or 
may not be associated with its activity, including World 
Heart Day.

We are open to partnership with companies that share 
our commitment and whose objectives, products, 
services and events are consistent with the mission 
of WHF. This includes, for example, medical device 
companies and other institutions with a strong 
well-being in the workplace programme and a solid 
corporate social responsibility programme.

Companies/institutions whose support is not permitted 
are those with activities and products/services that 
could have a negative impact on individual and/or 
public health. This includes, for example, tobacco 
companies, distilleries of alcohol or companies involved 
in the pornography or arms industries. 

WORLD HEART DAY GLOBAL 
SPONSORS

SPONSORSHIP POLICY 

WHD has three global sponsors:

These companies generously support WHD global 
activities in addition to undertaking their own external and 
internal communication campaigns that help us spread 
the word about CVD. We are incredibly grateful for their 
continued support.

If you are preparing an activity and would like to contact 
one of the global sponsors in your region, please email 
andrea.vassalotti@worldheart.org who will be able 
to put you in touch and offer advice on how best to 
collaborate.

If you have additional local sponsors we remind you that 
the logos of the global sponsors must remain present on 
all materials you produce that are associated with WHD.

Other organizations are only permitted to use the WHD 
logo and campaign materials once they have written 
consent from WHF.
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WHAT TO DO NEXT

Translate and adapt the 
Campaign Resources to best fit 
your needs. 

Adapt and issue a press release 
about WHD for local media. 

Share copies of the Resources 
(both in printed and electronic 
form) with your local media 
and other supportive interested 
parties. 

Organize an activity for WHD 
in your country to highlight the 
local burden of CVD. 

Provide copies of the Resources 
to all appropriate departments 
of your organization 
(communications, marketing, 
promotion, etc.). 

THANK YOU

Actively participate on social 
networks: use our official 
campaign on social networks 
and our tweets, spread the word 
on Instagram and Facebook. 

facebook.com/worldheartday

twitter.com/worldheartfed

instagram.com/worldheartday



THANK YOU
If you have any questions please contact 

World Heart Federation
     worldheartday@worldheart.org

in partnership with


